
FICTION • SPORTS • HUMOR 
CLOTHES • ART • CARTOONS 


JUNE 


ARTICLES 

LAWRENCE GOULD 
G. EDWARD PENDRAY 
FRED C. KELLY 
HARRY SALPETER 
DONALD HOUGH 
C. S. IVERSON 
FREDERICK LAMBECK 
JACK TOOKER 
JEROME BARRY 

FICTION 

MANUEL KOMROFF 
WILLIAM SAROYAN 
SANDOR HUNYADY 
ARTHUR DAVISON FICKE 
ROBERT NEUMANN 
ERIC KNIGHT 
MARCOS A. SPINELLI 

ART 

ERNEST FIENE 

SATIRE 
LOUIS PAUL 
WALTER BROOKS 
PARKE CUMMINGS 
CASWELL ADAMS 

POETRY 

PETER DEVRIES 

SPORTS 

LEO FISCHER 
ALLISON DANZIG 
PAUL WORKING 
RICHARD SALE 

DEPARTMENTS 

GILBERT SELDES 
GEORGE JEAN NATHAN 
LAWRENCE MARTIN 
MEYER LEVIN 
MURDOCK PEMBERTON 
CARLETON SMITH 
A. DE SAKHNOFFSKY 

CARTOONS 

E. SIMMS CAMPBELL 
GILBERT BUNDY 
D. McKAY 
ABNER DEAN 
HOWARD BAER 
PAUL WEBB 
B. SHERMUND 
GARDNER REA 
ROBERT HOLLEY 
GEORGE PETTY 
ROLAND COE 
RODNEY DE SARRO 
A. VON FRANKENBERG 


PRICE FIFTY CENTS 

IN GREAT BRITAIN THREE SHILLINGS 


INDEX ON PAGE 5 
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Just Twenty.. 








HE LITERARY GUILD! 


" Lusty, Daring Novels 

tUt Shock'd Sv'n Path! 


EMILE ZOLAf 


ig the Complete Story of “NANA” the Gay Lover, 

>r Mad, Devastating Amours and Adventures! L 
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THE SOUND AND THE FURY 




































i?®agga , &is^r§ 


























THE SOUND AND THE FURY 




































PAINTING THE TOWN WITH ESQUIRE 
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GIIBBS GUMS' 
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ZEPHYR.THE 
FIRST AND ONLY 
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i world over . . . 
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MANHATTAN ROUND-UP 



who makes 


the big profits out of 
national advertising? 






















MANHATTAN ROUND-UP 
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TALKING SHOP WITH ESQUIRE 


































TALKING SHOP WITH ESQUIRE 
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Jettgram’s 


"CANADA'S FINEST" 




















The Great Ai 













Time for the Pie-Boy 
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The Twenty-First Lion 
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The Vanishing Second 

































Do Animals Think? 
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Mr. Cagney Is Tough Enough 


bu GILBERT SELDES 

































Esquire’s Five-Minute Shelf 
























To the King’s Taste 


by MURDOCKJPEMBERTON 
























































POURMOST 


I OLD TAYLOR 
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For Distinguished Service 
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Here you are, Esquires 

%®®®*®® 
in cash prizes 
for the best 
cartoon gag-lines 


NEXT MONTH IN THE 
“FATHER’S DAY” ISSUE 


iAC\ III K.L. 
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$ 5to $ 7 50 


JUNE GROOMS 
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“ The Good OV Summertime 1 
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COSTLIER 

TOBACCOS 


LARCEST- 

SELLING 


"c/tMeis Aem wm/ne" 


“A majority of the 
smokers who grow 
tobacco prefer 
Camel cigarettes”- 

ACCORDING TO THE OBSERVA TION 


a 

A- 


Engineer Bob Sharpe, of the 
20th Century Limited, gives his 
slant on the question asked 
by Russell Thompson: 

"Are all cigarettes alike?" 














